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RULES AND REGULATIONS WITH EFFECT FROM 2018 — 19

The M Phil Degree sy“abus has been revised with effect from the academic year 2018 — 19
under the Choice Based Credit System (CBCS) as specified by Government of Tamil Nadu. The
course has been deSIgned to enhance the employability of the students especially for the teaching
profession,

Eligibility for Admission -
Candidates should have passed two years PG degree course (M.Com General / M.Com with any

specialization after three years degree course and higher secondary of 12 years duration or pre —
university under 11 years SSLC (10+2 years or 1 1+1 years)

Minimum marks for admission for full time M.Phil degree course shall be 50% for the
candidates who have gualified for the master’s degree prior to 1-1-91 and 55% for the candidates
who have qualified f,c:-r the degree after [-1-91.

Candidates be[ongmg to SC/ST and physrcally challenged who are qualified on or after 1-1-91
are given concession of 5% of marks in the minimum eligibility marks preseribed, There is no
provision for rounding off of 54.5% marks and above to 55%.

The reservation policy ofthe"goveanment is strictly followed in admissions for candidates from
University of Madras, autohomous co ]eges and from hon-autonomous colleges of University of
Madras who have obtained thelr PG degree

Both internal and extema] marks are con51dered for the qualifying examination.

The case of candidates who h'a\ie orbtained their PG degree from other universities, marks
secured by them in external examination alone are considered for the qualifying examination.

Selection

Selection of candidates is based on the miarks secured in the qualifying examination, entrance
test and vivarconduéted By t}ie’-dep'ar'tm=em.;'z~ e

Eligibility fm“ award of Degree

A candidate i as ellglble f01 a deglee only n? shc has undugone the prescnbed course of study for a
period of nof less than one and has pflssecl the e)\amlmtlons and submitted her dissertation at the
end of the course peuod '
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COURSE OF STUDY

|SNO| COREPAPER | Paper code | Credits | Hours | CA SE | Total
| ' Marks
.‘\ Marks
.| Research and TMI8/RTM 5 75 40 60 100
Teaching
Methodology
2. | Contemporary Issues | 7M18/CIB 5 75 40 60 | 100
in Business
3. | Internal Paper (based 5 - - 100
on specialization)
Advanced TMI8/AFM
Financial e
Management (or)
L i)Organtsational TM18/0ORB
Behaviour  (or) | '
lii)Marketing
Management (or) | 7MI18/MAM
v)Entrepreneurial | 7M1S/EDP
j | Development
4 |Disseiain and TMI8/DIS 21 CA | Final | Total
Viva-Voce Report | 200
S 50 100 Reduced
and to 100
Viva
Voce
[ Total Credits 36 J
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Programme Educational Objectives
On obtaining a research degree the scholar will be able to:
PEOI: Demonstrate advanced domain knowledge competencies and display high order

discerning and synthesizing capabilities to address local, regional and national
concerns through innovative well researched solutions,

PEO2: Continue to serve the community of professionals and experts as both independent

and team player with a strong grounding in ethics, inclusivity, gender parity and
environmental sustainability. '
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: PROGRAMME OUTCOMES (POs)

On completion of'the M.Phil Progr%amni_e, the reseérch’gr will be able to

O U U U

I

PO 1: Apply cpn'te‘ktua_l and pféét‘i'caf :knm‘v:Ié'dg.je endowed professionally for the academic and

corporate world,

3

PO 2: Identify the research aptitude to p‘urs‘ue‘résearch in new and advanced areas.

PO 3: Apply skill sets for critical and analytical thinking, communication and leadership in all

walks of life.

PO 4: Identify, design & formulate projects relating to the need of the environment for

sustainable development,

PO 5: Plan for any arca of specialisation relating research in initiatives relating to contemporary

areas in business and design teaching methodology based on practical exposure gained for life

I




o

PROGRAMME SPECIFIC OUTCOME (PSOs)

On completion ofthe spemt‘c programme the researcher will be able to:
PSO 1: Apply the knowiedge ofhtest Uends in Commerce relating to human resource
management, marketmg bankmg, entrepreneunal development and finance.

PSO 2: Anaiyze and evaluate the comp!ex probiems in-business with an understanding of the

contextual and practical knowledge gained.

PSO 3: Prepare for a career in teaching and research,

P80 4: Equipped for employment in Government and Private Research institutions

PSO 3: Engage in lifelong leammg by being equupped with a global outloo)

K towards facing
challenges of the dynamic world.

PSO 6: Acquire.prof'ciency and analytical skills i in areas of commerce along with hands on

experience in organizations with respect to research project/work,




buuuut)uuuuuuuuuuuuuuuuuuouuuu)u

PROGRAMME PROFILE
CORE PAPER Paper code | Credits Total CA SE Total
Hours Marks
Marks

Researchand | 7MIS/RTM | 5 75 40 60 100

Teaching '

Methodology

Contemporary TM18/CIB 5 75|40 60 100
, [ssues in Business
]
' 5 - - 100

3. Internal Paper
J f (based on
specialization)

; DAdvanced | TM18/AFM
Financial '
Management (or)

ii)Organisational
Behaviour (or)

TMI8/ORB

iii)Marketiﬁg
Management {or)

TMI18/MAM |

iv)Entrepreneurial

7M]8/EDP
D@VE]OP171QH'I L W

IM18/DIS

Total
200

Final
Report

100 Reduced
and to 100
Viva

Voce

50

jf'ota! Credits




EVALUATION PATTERN FOR CA - M.Phil

INTERNAL VALUATION BY COURSE TEACHER/S

i CORE PAPERS
COMPONENT TIVE MAX.MARKS CA MARK
I TESTI , 2HRS 50 MARKS (TO BECONVERTED) 10
2. TEST i) : 2 HRS | 50 MARKS (TO BE CONVERTED) 10
3. ASSIGNMENT/SEMINAR/FIELD VISIT -~ 0
4. PARTICIPATORY LEARNING 10
o oToTAL T 40
PROJECT
COMPONENT - o MARKS
Internal Valuation _— . ” o - 50 marks
QUESTION-PAPER PATTE@' - M.Phil
Knowledgeﬂ | Section. — "Word | Marks | Total Special
‘LeveE . Limit Instructions if
any
Kd | A-5/8 x8 marks | 500 40
K5, K6 - [B3/5x20 marks | 1500 60 100
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RUBRICS FOR CONTINUOUS ASSESSMENT - M Phil

m Assigninent

o C@‘ntent/originality/Presentation/Schematic
~'Representation and Diagrarr:/Bibliography

- “Seminar

. Organisation/Subject Knowledge/Visual

‘Aids/Confidence level/presentation-
Comm_uhicatipn and Language

Field Visit

Participation/Prepa ration/AttitudefLeadership

Participation

Answering Questions/Clearing
Doubts/Participat_ing in Group
Discussions/Regular Attendance

Case Study

Finding the
Prob]em/AnaIysis/So!ution/Justiﬁcation

Problem Solving

Understanding Concepts/Formula and Variablo
Idertification/Logical Sequence/Answer

Group Discussion . .

Flipped/Blended Learning

e e e

Preparation/In FormatWExchange/ Group

Preparation/Situation Analysis/Relationship
Management/Information Exchange/Delivery

Skilis

.inte_raction/Clearing doubts

_—
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END SEMESTER EVALUATION PATTERN — M.Phil
CORE. PAPERS

DOUBLE VALUATION BY COURSE TEACHER AND EXTERNAL EXAMINER

MAXIMUM MARKS 100 TO BE CONVERTED TO 60
PASSING MARKS: 50

PROJECT

DOUBLE VALUATION BY RESEARCH SUPERVISOR AND EXTERNAL EXAMINER
End Seme_ster Evaluartiqn

Disse:rtation‘ ' : I_OO |
VIVA VOCE 50
150
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CONTEMPORARY ISSUES IN BUSINESS

Total Hours: 75 ‘ Course Code: 7TM18/CIB
Credits 3 : '

COURSE OBJECTIVES

To enable students:

> To undér_stand the concept of strategic human resources management and its impact
on practices

> To identify all the recent trends in marketing.
» To analyse the current trends in the banking industry including e-banking practices.

» To design and integrate steps for starting and financing of entrepreneurial business
units.

» To assess the latest trends in the finance sector.

COURSE OUTLINE
UNIT I: Strategic HRM: Concept & nature of SHRM, Strategic fit, and Resource based
view of SHRM, Perspectives on strategic HRM, Best practice approach,

best fit approach, bundling of practices. Impact of SHRM —link between
HR activities & Performance .SHRM & its impact on practices. (15hrs)

UNIT 2: Recent Trends in Marketing
¢- Business, Telemarketing, Automatic Vending, e-Auction, Digital
Marketing Rural Market‘ing-colncept & scope, characteristics of Rural Consumer, Rural

- vs Urban Marketing Rural, Rural Marketing Information system, Green Marketing-
Consumer’s intention ' ' (18 hrs)

UNIT 3: Recent Trends in Ban king
Transfer of Funds - RTGS, E-Payment System, Online payment system - prepaid and
pos-t- paid-payment system - E-Wallets - Digital Currency — Debit card- credit card —
smart card — Micro payment — Security issues on Electronic payment system (14 hrs)

UNIT 4. Entrepreneurial Development: Entrepreneurship- Traits — Types (including social

entreprenetirs) — steps for'st'artlih:g business unit —elements of project formulation —
Institution’s assisting eri_treprenéurs— Government- NGO’s (development agencies)
Commercial Banks: " . ot ' (18 hrs)

s T

UNIT 5:  Recent Trends in Finance: Beh"aviéuraf[?Finance, Financial Inclusion, Mergers and

- Acquisitions’— Rationale of Merger-s-'~~gTy;§§;3-i(T heory only)
—— ey L (10 hrs)
THIS C(OURSE IS HIGIHY EMPLOYABLE

10



REFERENCE _Bo;o'_Ks:

E‘iC HUman Resource Management

. Mrchae! mst'rong, 5‘h edltlo 20: _]-_‘:_ a'n Page -(London) New Dethi

- Ellas M Aw.ad' Electromc Commerce- Pxentlce H’i” of India Private Limited New Delhi

3. DrCP, Gupta '1nd Dr N P Srm;vasan;Entrepreneurs’hip Development in India - Sultan
Chand and Sons o ‘

4. Peter . F. Drucker-

Harper Innovation and Enterpreneurship Practice and Principles,
Row Publishers Inc

5. K.PM. Sundhamm & P.N. Varshney Banking Theory, Law & Practice-— Sultan Chand
& Sons.. :

COURSE OUTCOMES:

Students will be able tos T

CO1 Apply the concept and prmmples of strateglc human resource management. T

CcCOz Dascuss the recent trends in mar kelm

g relating to e-business, e-auction, green
| marketing and so on.

C0O3 . 'jAppIy procedure for trénsfer offunds throu;:,h different online methods.

CO,4,-:,.;. + 0 ‘t] ,p,mJe’ct proposals including funds sourcing.

JOURNALS .

E LEARNING RE OURCI‘S

COs Apply the knowlcdge with respect to behawoural finance, financial inclusion,
LR { mergers and acqmsmon of busmess

o

I Journa% of Contemp01ary lssues in Busmess Rescarch
2. Intemattona]"JoufnaJ of Marketmg and Busmess Commumcatlon

l https //nsc"' Iteksbv ac, :d/ebook/fnles/Ebook/Bumness%ZOAdmmrstratlon/AR!VISTRONGS%2OH
ANDBOOK%ZOQF%ZOHUMAN%ZORESOURCE%Z@MANAGEMENT%2OPRACT!CE/2%ZO-
‘ %ZOStrateg|c%ZOHuman%ZOResource%ZOManagement pdf
2 o ~hitps: //wWw chiefmarketer COM/TEp-2019-digital Marketing-trends-and- predlctlons/
_; https: //www abef org/andustrv/mdlan rural-market, aspx

E o https: //www mbamfolme com/Ar‘tlcles%ZOon%ZOManagement/Recent%ZOTrends%20|n%2OBa
' nking.htryi:, SloepT FORETONI

"5 https: //WWW f‘bl org. m/scr:pts/ ‘ h'ua'J'Pu‘B‘f'it:a"t"bﬁS‘;'a'S'px?head:Trend%ZOa nd%20Progress%200f
%208ankmg%2o %20lnd|a S




@ ‘ 6. https //www toppr com/gu:des/busuness studxes/entrepreneurshtp development/
e 7 htt” ://www shdeshare net/PrashantShresthall/behaworaf finance-cverview
8. s /mbrauub uni- muenchen de/31253/1/MPRA paper 31253.pdf
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MAPPING
COURSE OUTCOME WITH PROGRAMI\/ E SPECH IC OUTCOME

) FO/PSO e 13 [ PSO4 {Psos /PSOG

o | Co1 2 ‘l T 3 |2 T3
lcoz2 2 | 1 '3 | 2 1T 27T
CO3 2 3 |2 T 2 1 3
CO4 2 3 | 3 1 2T >
COs - 2 | 1 T T L2 | 2
AVERAGE B e S e R B ) [ 23

KEY: STRONGLY CORRELATED.3 MODERATELY CORRELATED-2WEAKLY
CORRELATED-1 NO CORELATION-0

TIIA(,HING METHODOLOGY

Lecture (Chalk dnd Talle- OHP- LCD) o
Flipped Leammg/Blended CIassxoom E Content V]deos~
- Problem:- Selving- G:eup DlSCUSSIOﬂ PpT
o Quiz-Seminars - - -~ i o e L
Peer Learning-- -
Self’*St'Licly“‘P'E,;p'éfgé- e e

QL ESTION PAPER PATTERN

5 i

I&nowiedge- Sectlon Word Marks | Total Special
Lgvel 7o e VL L Instructions if
e A any
10 theory
K5, K6 I'S/10°% 20marks| 1000 1og | Jusstions
: . rom each
R ; unit
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RESEARCH & TEACHING METHODOLOGY

Total hours; 75 Course Code: TMI18/RTM
Credits: 5

COURSE OBJECTIVES:

To enable the students
» To Gain knowledge about types of research, research process and hypothesis testing.

» To learn various sampling techniques, data collection methods, test questionnaires for
validity and reliability.

» To understand the steps in processing and tools of univariate, bivariate and
multivariate analysis.

» To learn the techniques of interpretation and report writing and preparation of
research projects for finding purposes.

» To develop teaching, communication, presentation skills.

COURSE OUTLINE:

UNIT 1

Introduction to Research Methodology — Meaning ,purpose and type of research, Research
Design - steps in selection and formulation of a Research problem — Research hypothesis — types

— concepts — procedures of testing hypothesis (15 hrs)
UNIT 2 7 o _

Sampling Techniques — Sampling error & Sample size. Measurement and scaling techniques.
Data collection methods- testing validity and reliability (15 hrs)
UNEES - - o i

Processing of Data — editing — coding ,classification and tabulation, Analysis of data- Measures
of relati_onshjib":Ci‘).fi"él'ati'dﬁ.é_nd Regression — simple and partial Time Series analysis -
introduction — measurement of secular trend — methods- Measurement of seasonal variations
Hypothesis. testing-and estirhation stesting of small and large small — ANOVA and Chi Square
Test for association and Goodness fit. Multivariate analysis using (SPSS) - Multiple Regression,
Factor Analysis, Cluster analysis, Discriminate analysis — exposure to PROWESS Database
(demo) . ) '_ r_; Ty L ‘ , ' (15 hrs)

UNIT 4

Interpretation and report writing — Meaning and precautions in Interpretation ;types of reports —
style and conventions in reporting = steps in drafting 6f report — preparing research proposals for
funding — UGC,AICTE;]CSSR fund'i"hg'schemes and their requirements (15hrs)

13



UNIT 5

Lecture- steps- planning — Teaching sktlls - Teacher s competencies Managerial skills —
communication skills — Teaching AIdS. Presentation Skills — presentation Aids, planning and
structuring a preséntatidn i (15 hrs)

80% theory and 20% problems
RECOMEMENDED AS {IGwlY E=MPIOYARLE
REFERENCE BOOKS:
I. Donald R.Cooper, Pamela S.Schinder, Business Research Methods
2. Gupta S.P.Statistical Methods, Sultan Chand and Sons, New Delhi
3. Kothari C.R. Research Methodology, Vikas publishing Ltd
4, Robert G.Murdick, Business Research — Concepts & Practice International Text Book Co..

JOURNALS:

National: Promotional Strategies for Marketing to Rural Consumer and Tapping the Evolving
Rural Markets: A study on the Gold Ornament Market.Authors: Moideen, Asha

K. asharashid@yahoo.co.in Sreeranganadhan, k.ahadadinkhan@gmail.com

Source: Journal of Commerce & Management Thought. Jan-Mar2013, Vol. 4 Issue 1, p22-37.

16p.

International: Improving the Pedagogy of Research Methodology through Learning Analytics.
Authors: Daniel, Ben Kei ben. ddnif.lootago ac.nz Source: Electronic Journal of

Business Reseaich Methods Mal2019 Vol. 17 Issue I, p43-53. 1lp.

E ~LEARNING. RESOURCES R
1. www.madares.ac. 1r>uploadS>A0: oth: hb 17.pdf
www.researchgate, l‘l,Ct>Dll‘b’lCdfl()n>319998246 sampling-methods
~ywww.egvankosh.ac.in>bitstream>unit9

www,sildesharé net>privansalkthi>interpretation and report writing

ZRF SRV

wwiw.rescarchgate.net>publication>242060050 teaching research

COURSE OUTCOMES:

Students will be able to

cO1 Bt = Design.rese’érph proposals, and test research hypothesis.

tctvdvdo0vovOboOVOLUVULULVLIOUQUVUUYWUYWIVLUUUVUUUVUVUVUWUVUVVYVVUYU

CQ2 o | Compute sample size, measure collected data and test for its validity and
| | reliability
CcO3 Apply statistical tools for processing of data
CO4 | Interpret research findings and prepare research reports.
COS: YT ETERpply teachmg and’ commummtlon presentation skills for effective
i LA teachmg
14




MAPPING COURSEOUTCOME WITH PROGRAMME SPECIFIC OUTCOME

COPSO SO1 |PSOz PS03 |PSO4

PSO5 |[PSO6

CO1

cor

CO3

CO4

CO5
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AVERAGE

2.6

KEY: STRONGLY CORRELATED 3 MODERATELY CORRELATED-2WEAKLY

(,ORRELATED I NO CORELATION O

TEACHING ME-’I;‘-HODOLOGY:‘ SRRSIUEES

Lecture (Chalk and Talk-OHP LCD)

Flipped Leammg/B!ended Ciassroom E Content Vldeos—
Problem Solving-Group Dlscussmn PPT..
Quiz-Seminar-.. ' "

pw?; Learning- - v oo J S

LT T N e
QUESTION PAPER PATFTERN. - - -

Knowledge, | Section . “Word. | Marks | Total
Level .- {Limit: 1

T TPy
I N -

Special
Instructions if
any

[K&K6  [5/10 x 20 marks | 1000 100 | 100

2 questions
from each unit
2 problems , §
theory
questions

15




